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Executive
Summary
According to our partners at the National LGBT Chamber of Commerce
(NGLCC), there are more than 1.4 million small businesses owned
by LGBTQ+ individuals that generate more than $1.7 trillion in annual
economic activity. This June, Hello Alice celebrates LGBTQ+ Pride Month
by examining the challenges and triumphs faced by this growing
segment of the small business community.
To do this, Hello Alice surveyed the more than 800,000 small business
owners on our platform, of which more than 44,600 identified as
part of the LGBTQ+ community. The first section of this report offers a
demographic profile of who these owners are, where they operate, and
what makes their businesses tick. The next section analyzes their survey
responses to produce four key insights. First, LGBTQ+ owners are unique
in their acute need for capital — and they’re unsure where to find it.
Second, challenges related to inflation and hiring are severely limiting
these owners’ growth potential. Third, LGBTQ+ owners are doubling down
on marketing to help bring in business. And finally, LGBTQ+ business
owners display a unique and authentic commitment to community
impact.
Published in partnership with the NGLCC, StartOut, and Mastercard,
this research also compiles the diverse experiences of LGBTQ+ owners
from the Hello Alice small business community. Encompassing every
race, gender, ability status, and military affiliation, LGBTQ+ owners often
experience intersecting prejudices that limit their access to business
resources ranging from capital to real estate. As the owner of a
Pennsylvania coffee shop explained, “the first few locations we scouted
didn’t want to lease to us because we were a gay couple…it was like
instant rejection.”
Hello Alice Report
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In this report, we’ve elaborated on key insights and delivered actionable
insights for enterprise business services, ecosystem partners, and
individual small business owners in pursuit of business for all.
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Opening Letter
The LGBTQ+ economy is a vital, invaluable part of America’s economic future —
especially as we commit to an equitable recovery from COVID-19’s effects ahead. For
twenty years, our mission at NGLCC has been to showcase America’s estimated 1.4
million LGBTQ+ business owners as innovators, job creators, taxpayers, and providers
of essential services that benefit our entire society. Having trusted partners over the
years like Hello Alice, our more than 400 corporate and government partners and
our network of 75+ affiliate chambers worldwide has helped us reach more LGBTQ+
entrepreneurs than ever before. We’re just getting started.
We have provided invaluable resources throughout the pandemic, including grants,
training programs, matchmakers, and so much more to help keep our LGBTQ+ business
community strong. We’ve also worked with community partners, major news outlets
like CNBC, and members of Congress to collect essential data and advance legislation
focused on the needs of our business owners during and after this pandemic recovery.
In early 2004, NGLCC created a best-in-class diversity certification program, making
us the exclusive national third-party certifying body for LGBT Business Enterprises
(LGBTBEs). If you are an LGBTQ+ business owner and not yet certified, that means
you’re leaving opportunities on the table to help your business grow. For the LGBTQ+
community, that also means missing out on one of our role models, job creators, and
future success stories. The process is quick, easy, and can open unprecedented doors
of opportunity for you and your business. Get NGLCC LGBTBE Certified today!
As our NGLCC reports and the Hello Alice “The LGBTQ+ Economy” report from 2022
show, business leaders in our community continually redefine industries and shatter
stereotypes, even during the toughest times. This work further proves our NGLCC
philosophy that economic visibility, just like social visibility, is essential in building a
diverse and inclusive society.
Use the LGBTQ+ community’s $917 billion spending power and $1.7 trillion national
economic impact to make a difference. Support your community when you shop,
seek out LGBTQ+ business owners when you invest, and stand by those who stand
with us. We look forward to a long future with Hello Alice and the outstanding
business leaders in its network. The great work for economic equality continues,
one small business at a time.
Yours in equality and opportunity,
Hello Alice Report
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JUSTIN G. NELSON, Co-Founder & President National LGBT Chamber of Commerce
CHANCE E. MITCHEL, Co-Founder & CEO National LGBT Chamber of Commerce
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Business Profile
Get to Know Our Owners

There are more than 44,600 LGBTQ+ entrepreneurs on Hello Alice operating small
businesses across the United States. LGBTQ+ owners are remarkably youthful, with
more than three-quarters (76%) younger than 40. Additionally, three-quarters
(76%) are women and 4% are gender nonconforming.

44,600 LGBTQ+ Small Business Owners
TOP STATES
IL: 7%
GA: 9%
CA: 12%

TX: 10%

FL: 7%

0.28%

1.93%

0.12%

AGE BREAKDOWN

6.74%

18 -29 years old
30 -39 years old

14.78%
38.51%

40 -49 years old
50 -59 years old
60 -69 years old
70 years or older
Prefer Not To Say
Hello Alice Report
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37.64%
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GENDER

0.94%

4.01%

0.07%

Female
Male
Gender Nonconforming
Prefer not to say

18.94%

Other

76.04%

“ Owning your own business is hard work
that’s 24/7, but it is the most gratifying
professional experience you can have.
Don’t start a business to have more free
time. Start a business you are
passionate about.”
— Gilda Mitat-Del Valle, Bandera Market, San Antonio, TX

Hello Alice Report
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Faces of Pride
Beverly
Makhubele

Jamie
DiGrazia

Rofhiwa Book Cafe,
Durham, NC

Logan Parlor,
Chicago, IL

“Rofhiwa Book Cafe offers a

“I wanted to create an inclusive

of new books by Black writers across

with likeminded professionals and

thoughtful, hand-selected collection
the world, and we are also a retailer
of espresso-based beverages. Our

grandmothers were entrepreneurs,
and entrepreneurship is their

inheritance — an approach that

first and foremost addresses an

emergent and urgent need using the

environment where I could work
collaborate to serve the LGBTQ+
community through the art hair

services. We believe in a gender-free
pricing structure where services are

charged based on timing, hair length,
and stylist level.”

resources at hand.”

RJ
Silver

Sad Boy Designs,
New Bern, NC

“The Stop Six Company helps

thing that ever struck my interest

web presence for our clients. My

was art, and I wanted to find the best
way to display my talents. Today,

I’m a graphic designer, and I create
multiple things ranging from small
keychains to large car decals.”

06.2022

The Stop SIx
Company,
Fort Worth, TX

”Ever since I was a child, I’ve always

wanted to be my own boss. The only

Hello Alice Report

Antwon
James

design and develop an elegant

experience has been a firsthand
lesson on how hard it is to be a

startup, even more as a Black person
in America. The one major barrier

that I have yet to overcome is access
to adequate capital, but I look

forward to changing that, too.”
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New Majority Focus
LGBTQ+ small business owners strongly represent all New Majority segments.
Compared to the overall Hello Alice community, LGBTQ+ owners are more likely
to be military-connected (15%) and roughly twice as likely to have a
disability (15%). More than four-fifths (82%) of LGBTQ+ owners are people of color.

82%

15.23%

are BIPOC

have a disability
(compared to 8% of total
Hello Alice Base)

15.05%

are military connected
(compared to 13.78%
of total Hello Alice Base)

RACE/ETHNICITY BREAKDOWN
Black or African

59.16%

White
Multiracial

15.86%
14.25%

Hispanic or Latino
5.37%
Prefer Not to Say
2.07%
Asian
2.01%
Native or Indigenous
0.65%
Middle Eastern
0.44%
Hello Alice Report
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Pacific Islander
0.18%
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Business Data
LGBTQ-owned businesses operate across the full spectrum of industries.
That said, LGBTQ+ owners are significantly more likely to operate in the Beauty/
Self-care (22%) and Art/Entertainment/Recreation (9%) industries compared to the
overall population of Hello Alice owners.
The vast majority (75%) of LGBTQ+ businesses on Hello Alice are less than five
years old. In addition, they are almost universally true small businesses, with 95%
reporting 10 employees or fewer and 91% reporting annual revenue of less than $100K.

TOP INDUSTRIES FOR LGBTQ+ OWNERS
Beauty/Self-Care
Consumer Goods/Retail/E-commerce
Food and Beverage

22.22%
16.72%

9.79%

Other

9.77%

Arts/Entertainment/Recreation
8.94%
Professional Business Services
7.57%
Healthcare/Wellness
6.81%

NUMBER

OF EMPLOYEES

0.29%
4.35%

FOR LGBTQ+
OWNERS

(INCLUDING
OWNER)
1
2-10
11-50
51+
Hello Alice Report
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42.41%

52.95%

10
1.06%

2021 ANNUAL

REVENUE FOR

2.02%

0.55%

5.23%

LGBTQ-OWNED
BUSINESSES

11.32%

Pre-revenue
Under $25K
$25K-$50K

46.79%

13.92%

$51K-$100K
$101K-$250K
$251K-$500K
$500K-$1M
$1M+

Hello Alice Report
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19.11%
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Owner Insights
KEY INSIGHT #1

Capital Access Remains LGBTQ+
Owners’ Greatest Challenge
Consistent with the overall small business population, the single biggest
challenge for LGBTQ+ owners is access to capital. In fact, funding came
in as the top challenge for the third year in a row.

This challenge, however, is especially acute for LGBTQ+ owners.

Compared to the overall population, LGBTQ+ owners consistently over-

index in the need for capital. This lack of funding creates ripples across all
aspects of a business, and LGBTQ+ owners are less confident than their

peers that their business will survive the challenges of the 2022 economy.
In total, 82% of LGBTQ+ owners said access to capital is limiting their

ability to manage day-to-day operations and 93% said it’s limiting their
growth potential — both above-average rates compared to the overall
small business population.

“ If you’re doing well enough to pay bills,
pay your employees, and do some good
for the world, take that as a sign that
things are going okay. We’ll all get
through this together.”
— Matthew Ortega, Modern Mouse Maker Market, Alameda, CA

Hello Alice Report
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WHAT IS YOUR GREATEST BUSINESS CHALLENGE?
Raising Capital

39.89%

Operating My Business

15.13%

Acquiring Customers

11.30%

Growing My Business

10.14%

Starting My Business

9.69%

Building Awareness
4.93%

Growing My Network
4.24%

Building My Team
3.34%

Developing My Product or Service
0.80%

Accessing Mentorship
0.25%

Finding Partners
0.24%

Customer Feedback
0.02%

Mirroring a heightened need for capital, LGBTQ+ owners reported higherthan-average interest in financing. More than half (56%) of LGBTQ+

owners reported that they applied for financing in the last 12 months,

and 72% plan to apply for financing in 2022 — both higher portions than
the overall group of small business owners.
Hello Alice Report
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Survey results revealed two key takeaways about LGBTQ+ owners’

capital needs. First, the majority of LGBTQ+ owners interested in raising
capital are unsure what options to pursue. This reflects an acute need

13
to educate owners on the full range of loans, grants, credit cards, and
other elements of the capital continuum. Second, LGBTQ+ owners are

more likely to raise capital from friends and family. This simultaneously
suggests a lack of access to traditional financing sources and
demonstrates the power of community.

While there are likely many contributing factors to these data points,

an under-discussed capital limitation is the lack of nondiscrimination
protections for LGBTQ+ individuals. In fact, lenders can legally

discriminate against LGBTQ+ entrepreneurs in more than half of U.S.
states. NGLCC and its partners are working closely with Congress and

the Consumer Financial Protection Bureau to ensure uniform equality of
economic opportunity across all 50 states.

“ Even though I have a borderline good/
fair credit rating, most financial
institutions charge extremely high
A.P.R. These types of loans hurts small
business owners like me.”
— Scott Beardslee, Eximeno Road Films, Los Angeles, CA

ARE YOU LOOKING TO RAISE CAPITAL RIGHT NOW?
Other SMBs

LGBTQ+

“No, not right now”
12.17%
8.39%

Hello Alice Report
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“Yes, but I’m not sure how yet”
59.99%
59.94%

Chart continued on next page...
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“Yes, with bank loans”
7.06%
7.17%

“Yes, with friends and family”
12.04%
14.77%

“Yes, with venture capital”
8.75%
9.73%

KEY INSIGHT #2

Inflation and Hiring Are Limiting Growth
Small business concerns around inflation are only accelerating. Among
LGBTQ+ owners, 87% stated inflation has had an impact on their small

businesses, and 78% said inflation impacts are worse than six months ago.
There are similar trends in the labor market. Of the 50% of LGBTQ+ owners

who are hiring, 47% are having trouble finding qualified workers for their
business. The majority (64%) of those having trouble finding workers said
the labor market has grown tighter in the last six months.

These impacts are spread unevenly across industries. In particular, LGBTQ+
owners in the Food and Beverage sector over-index on the effects of

inflation and hiring difficulties. These same owners are also more likely to
report that each challenge has worsened over the last six months.

“ Our greatest challenge to date has been
finding consistent and reliable staff to
operate day-to-day activities. We have
lots of potential to grow, but keep getting
pulled into working in the business.
It has become more expensive and more
difficult to find good workers.”
Hello Alice Report
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— Alexis Carbajal and Juan Ayala, Phoenix Coqui Restaurant,
Phoenix, AZ

15
KEY INSIGHT #3

LGBTQ+ Owners Focus on Marketing

According to our surveys, LGBTQ+ owners devote outsized budget and

attention to marketing. While social media platforms such as Facebook,
Instagram, YouTube, TikTok, and Snapchat are popular tools among all

groups of small business owners, LGBTQ+ owners heavily over-index on

their usage. 73% of LGBTQ+ owners reported using more than one social
platform to market their business compared to only 57% of other small
businesses.

Although the majority of small businesses report they spend less than
$100 monthly on paid advertising, the LGBTQ+ community similarly

reports larger paid marketing budgets. In 2022, 11% of LGBTQ+ owners

spend more than $1,000 per month as compared to only 8% of the overall
Hello Alice community. Even so, the overall low availability of marketing

dollars shines a light on a growing challenge. Developing strategies that
maximize organic marketing reach is more essential than ever to help
bring in business.

“ During COVID-19, I lost about 45% of my
clientele, and those clients aren’t coming
back due to lifestyle changes and remote
working. My big challenge is filling
that void. I’ve never paid for marketing —
so far, it’s all been client referrals.”
— Michelle Benjamin, Michelle Benjamin Mind & Body, Dallas, TX

Hello Alice Report
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“ I started my business with my own
money, and sometimes that can be
challenging when you have a home,
a car, bills, and other responsibilities.
Marketing takes capital, but there is no
guarantee that the results that you are
looking for will come.”
— Christian Thomasson, CT Flipz, Lowell, NC

KEY INSIGHT #4

Community Is Both a Strength and
Challenge

LGBTQ+ business owners are more likely to integrate community
impact as a core part of their business. Whether it’s a focus on

sustainable solutions, creating jobs for underserved communities,

or supporting local suppliers, LGBTQ-owned businesses support the
economic health and wellbeing of their communities.

Still, there is a growing need for support among LGBTQ+ owners. More

than 7% of owners cited the lack of a support network as a challenge in
2022 — triple the rate measured during 2020.

Hello Alice Report

06.2022

17
HOW DOES YOUR BUSINESS INTEGRATE POSITIVE IMPACT?
Other SMBs

LGBTQ+

Support Local Suppliers and Vendors
71%
74%

Integrate Social Impact as a Core Part of Business
47%
54%

Create Jobs for Underserved Communities
47%
52%

Utilize Sustainable Solutions in Business Operations
18%
19%

“ Surround yourself with business
people you admire or who can be that
support or sounding block. It’s a
lonely job. Don’t suffer in solitude.”
— Kristina Watanabe, Wings of Fire Consulting,
Racine, WI

Hello Alice Report
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Closing Letters
A Message From StartOut
Now more than ever, small business owners need to collaborate and support
each other, not just for measurable business metrics but also to stay upbeat,
productive, and healthy through all the ups and downs.

The statistics in this report speak volumes, and we thank our partner at Hello Alice
for the terrific work. To address many of the challenges identified, we created
StartOut back in 2009 with the mission to build a support network around the

LGBTQ+ entrepreneurial community in the U.S. We were underrepresented then
and continue to be so today.

“When following your dreams, do it, take
chances, and do what you love —
but also know you can’t do it alone.”
– Julie Betts-Albert, Owner, Reform with Pilates, Modesto, CA

Our members consistently share how needed, powerful, and effective emotional
support can be. Much of our work centers around peer-to-peer support, with

in-person or virtual events. To see our members and allies come together for

the economic empowerment of our LGBTQ+ community is most inspiring and
motivates us every day to do more.

On the programmatic side, StartOut plans to guide $1B of funding to 3,000+

LGBTQ+ entrepreneurs to create 25,000 jobs over the next five years. To get there,
we have assembled a fast-growing, passionate team and are fortunate to build
Hello Alice Report
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on a community of over 1,000 members who volunteer as mentors and invest in
our companies.

A key part of this effort is StartOut’s Inclusion Impact Indexes developed in

19
partnership with Socos Labs with support by JPMorgan Chase. These indexes

measure the contributions of LGBTQ+ entrepreneurs to the U.S. economy — and
what these contributions could be with equal access to resources. A parallel

index measures female growth entrepreneurs’ economic impact in terms of job
creation, patents, financings, and exits.

We are honored to work closely with Hello Alice to amplify and encourage

all founders to participate in this confidential survey with the hope to obtain
sufficiently granular data to publish indexes for other underrepresented
communities. Best of all, the data is free to access for everyone at
inclusionindexes.org.
Happy Pride,
ANDRES WYDLER, StartOut Executive Director

Hello Alice Report
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A Message From Mastercard

At Mastercard, we believe in building a world where everyone is included.
It is foundational to our core values and necessary for our world to thrive.
The impact of the global health crisis and the social unrest in the

U.S. cannot be overstated. Small businesses, especially those that

are minority owned, are disproportionately impacted. Recognizing
our opportunity to help entrepreneurs and make an impact on

the prosperity of communities, Mastercard continues to commit
support through funding, grants, mentorship, products, services,

and partnerships to help others shop, share, and support their local
businesses.

For the LGBTQIA+ community, we recognize the power of possibility when
people feel authentically themselves. This year, we’re proud to continue
our longstanding support of the community through our Your True Self

is Priceless campaign. We’re celebrating the freedom that comes when
people live as their authentic selves — honoring those who are already
doing so and those who are still striving for acceptance — by asking
members of the community to write letters to their younger selves

during any time in their journey to embracing their true selves. The Your
True Self is Priceless omnichannel campaign extends across live New
York City Pride events, a social media activation, and into the virtual

world through two immersive metaverse experiences in Decentraland
and Meta’s Horizon Worlds. We’re excited to come together with our
partners to celebrate, educate, inspire, and uplift the community.
Hello Alice Report
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The Your True Self is Priceless campaign follows the company’s 2019
introduction of True Name, a card feature allowing transgender

and nonbinary cardholders to display their chosen name on their
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Mastercard, giving them a way to proudly represent their true self and
increasing their comfort and safety in everyday transactions.

“When you’re just trying to buy something, you don’t expect to have
to explain your entire gender identity or life choices or where you’re

at in your transition to total strangers,” True Name cardholder Asher
DiGiuseppe shared. “Trans people have enough to worry about. Not

worrying about your name on your credit or your debit card really helps
to even the scales.”

We look forward to hearing from you, reading your letters to yourself,
and supporting you on your journey to Priceless possibilities.
Proudly,
RUSTOM DASTOOR, Mastercard EVP North America Marketing and Communications

Hello Alice Report
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Where We Go From Here
Unlocking business for all means unleashing the full potential of the U.S. economy,
with small business owners enriching their local communities and providing

good-paying jobs where they’re needed most. But that cannot happen until every
American with an entrepreneurial spirit has the same access and opportunity
to pursue their dreams. The barriers are particularly stark for LGBTQ+

entrepreneurs who, to this day, can legally be denied access to credit or
business loans in over half of the states in the country solely based on
their identity.

Progress starts with actions big and small. We applaud our partners at Mastercard
for launching True Name, a first-of-its-kind feature that allows transgender and

nonbinary cardholders to use their chosen name on participating cards. Similarly,
StartOut’s Inclusion Impact Indexes go a long way toward convincing leaders

that LGBTQ+ businesses are as good (or even better) of an investment as any other.
More than anything else, LGBTQ+ owners need funding to fuel their businesses. To

all LGBTQ+ small business owners in need, we recommend the following actions for
immediate relief:

Visit the Hello Alice Small Business Funding Center
Search for grants, loans, and other financing options and

get the capital you need to grow your businesses. The Hello
Alice Small Business Funding Center offers personalized
recommendations and one easy application.
Complete Educational Milestones
Hello Alice Milestones break down essential business topics
like fundraising, marketing, and branding into step-by-step
guides to help you level up your operations.

Become a Certified LGBT Business Enterprise
The NGLCC is the exclusive, third-party certification body
that verifies that eligible businesses are majority-owned
Hello Alice Report
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by LGBTQ+ individuals. Increase your visibility to consumers
and help support the NGLCC’s political advocacy on the
behalf of the LGBTQ+ business community.
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About Hello Alice

Hello Alice (helloalice.com) is a free, multichannel platform that helps

businesses launch and grow. With a community of more than 800,000

business owners in all 50 states, Hello Alice is building the largest network
of owners in the country while tracking data and trends to increase the

success rate for entrepreneurs. Our partners include enterprise business
services, government agencies, and institutions that help small- and
medium-sized businesses to increase revenues and drive growth. A

Latina-owned company founded by Carolyn Rodz and Elizabeth Gore,

we believe in business for all by providing access to all owners, including
women, people of color, military-connected individuals, the LGBTQ+
community, persons with disabilities, and every American with an
entrepreneurial spirit.

Hello Alice Report
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